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Life is Short
	The commercial genre is titled ‘Xbox Life is Short.’ The genre was released in March 2002 with Microsoft as its main promoter. It starts in a delivery room where a screaming mother gives birth to a crying baby. The baby literally flies from the womb of the mother to the sky, through the window of the delivery room, while still screaming. The baby is thrown into the sky at a terrifying speed and it quickly develops into a young boy. The little boy continues to scream with fear as he still circles in the stratosphere. The boy ages rapidly to a young adult as he continues to scream. He is still naked, so his hands find their way to a necessary position so that the video becomes friendly on a television. Very rapidly, the young adult now starts losing his hair as the teeth become yellow and wrinkles also start developing. Now he has become old and the screaming is heard transforming into a tired groan. A grave at a leaf-strewn cemetery is seen as the man is still in the air and it is here where his journey ends. The image then dissolves into the black with a writing ‘Life is Short.’ 	Comment by Jennifer Pacioianu: How can you lead into this a bit more with some context?  What causes a video like this to be created?   The popularity of video games, maybe? Discuss that a bit before leading into the specifics of the video. 
Remember, paragraph 1 is supposed to be context (see PowerPoint provided for you on D2L) and paragraph 2 is supposed to be specifics (author/company, where the video appears, when it was made, etc,) followed by a clear controlling idea about audience, the appeals, purpose.  Then you move into other paragraphs that describe the genre and support the claims in the controlling idea. 	Comment by Jennifer Pacioianu: Great description!  But save this for later in the paper after the initial 2 introduction paragraphs. 
	The audience for the genre is the viewers of Independent Television Commission (ITC) in the United Kingdom (UK) because it is here that the commercial video was played. The genre also targets everyone who wants to know about life and can download the video from the YouTube. The presentation in this genre makes the viewers very emotional by seeing how life is short and full of screams till death. To some extent, the presentation is not that ethical by the fact that nudity of the growing boy is seen until the end of his life. The specific purpose of the genre is to create a sense of aging and how life is very short.	Comment by Jennifer Pacioianu: If you discuss ethical appeal, stick to analysis when doing so.  Here you’re discussing “ethical” in a different way.  Ethical appeal refers to how an audience views the author or company through the way the author/company builds trust with the audience.
In this paper, you would only discuss ethical appeals in terms of how Xbox as a company builds trust with its audience through the video’s presentation.  Does this video increase trust in the company somehow?  If so, what’s you evidence for that?
Supporting the Claims	Comment by Jennifer Pacioianu: No need to show this through headings.  Just show through smooth transitions and paragraphs that provide evidence. 
	One of the possible audiences of the ‘Xbox Life is Short’ genre are the viewers of ITC in the UK. Other possible audiences of the genre include anyone who wants to know more about life and can download the video from the YouTube. The audience to the genre has responded to the appeals that the author is using in the commercial genre by complaining. For instance, the Independent Television Commission of the UK registered 136 complaints on the genre (Rob Walker). These complaints were registered mainly because of the appeals that the author used in the genre. Some of the audience were offended because they just lost their loved ones and the pregnant women were also discouraged with giving birth (Rob Walker). The audience to the genre has found the advert to be offensive, having bad taste and shocking (Leonard). The audience might feel offended by the fact that the child grows rapidly and screams throughout his life in the air. When a woman who had lost her baby during childbirth saw the advert, she felt really hurt and 20 other bereaved people were also hurt by the commercial video (Leonard).  	Comment by Jennifer Pacioianu: I think this is too broad.  The video doesn’t really teach about life.  Rather, it’s a humorous ad for a video game console company. Who might the likely audience for that be?	Comment by Jennifer Pacioianu: This repeats what was said two sentence before this. 	Comment by Jennifer Pacioianu: Good – this is YOUR analysis. Make sure to stick to that more in the paper. 
	BBC News has also reported the reaction of the audience to the commercial genre. The viewers of the advert became very angry and among them was a mother who had just lost her child during birth (BBC News). Another angry viewer was a pregnant woman. The woman who had lost her child during birth complained that the video was a reminder of her own experience and it made her be very upset. BBC News also reported that 20 of the viewers were recently bereaved and they found the advert very offensive. Seeing the man crushing in his own grave could be the main reason as to why the audience of the genre were offended. Again, ever since the child was born, he had no rest and was always on the high move in the air with screams till the end of his life. This fact could also lead to the negative response by the audience to the author of the genre. The mother in the video herself was giving birth while screaming and the child also spent his entire life in suffering and only the grave gave him rest. This could have also reminded the audience of how life is full of struggle and the source of rest to the struggle is also horrific. It is for this reason that some of the viewers might have perceived the genre to be of bad taste. 	Comment by Jennifer Pacioianu: Good - this paragraph and the one that comes before it shows ethical appeal, but make sure to bring that into the discussion.  This shows that Xbox lost trust with the viewers because of the nature of the video. 
	When it comes to ethical appeals in the genre, to some extent the author might have failed. The boy child is naked from his childhood until the time he crashes into his own grave. The actors in the genre might have faced a hard time because they had to put their hands in a position that could allow the video to be viewer friendly. To my opinion, this is an ethical issue that the author ought to have considered. According to Reekie, any advert should highly consider moral standards in its content. Looking at the video, there is a time when the boy had reached the young adult stage and he was still naked and his genitals could be seen. At old age, he was still naked although the private parts were not visible. Considering these two scenes, the author might have missed out the point of moral standards when it comes to the content of the video.	Comment by Jennifer Pacioianu: You can include this as part of the discussion on ethical appeals, but adjust wording to use the right form of the word ethical here, sticking to analysis. 
	The Xbox advert was found to be controversial and this led to its ban. For example, there was a lot of complains about the advert as reported by BBC News. It has been found that when ethical standards are deprived in an advert, it becomes controversial and many people tend to reject it (Kadić-Maglajlić et al.). The author of the genre must have failed in his credibility when it comes to ethical standards because he could show how the child, when grown, could crash into his grave. Showing graveyard and how the man had to enter the grave in the advert is a deprivation of ethics. Indeed, Microsoft had to respond to the people’s complaints and said that the final scene, where the body crashes into the grave, was unnecessary (Rob Walker). This is because it made many viewers to be distressed (Rob Walker). The ethical appeal of the advert, therefore, lacked credibility.	Comment by Jennifer Pacioianu: You’ve got some repetition here and you also are moving into extra sources.  You should have had only 1-2 sources – your genre and maybe 1 other source to help with context, or in this case, discussion about how the company lost credibility. 
	The images in the genre drive the audience to be very emotional. Seeing life beginning and ending in just less than 60 seconds makes the advert very emotional and engaging. Watching how the baby grows really fast can make people think that life is worthless and hence be very emotional. In fact, the strong emotional appeals in the genre might have been the reason as to why the audience was complaining. In the reported complains, there is a woman who had lost her child during birth and others who had suffered life-threatening illnesses being the most affected people by the advert (Leonard). It is the strong emotional appeals in this genre that might have reminded the audience of their past and this must have created the somber mood that made the audience lose the taste for the commercial video. 	Comment by Jennifer Pacioianu: Good discussion of emotional appeals!	Comment by Jennifer Pacioianu: Good analysis here of audience reaction. 
	The author must have really known how to attract the attention of the audience. The mixture of the ethical and emotional appeals in the genre might have been the main reason as to why many people had to respond to the commercial video. The main intention of the author by this genre was to make people have a positive view of life (Rob Walker). In fact, the author thought that those who could be watching the video could really struggle to keep themselves from laughs but the opposite became true, where people broke into sobs. According to Gaur, Herjanto, and Makkar, human emotions are the most reliable predictor of human behaviors. Similarly, Gregory-Smith asserts that human emotions should be considered when seeking to understand the human behavior towards ethical consumption. These can be used to understand the reason for the audience’s reaction towards the genre. 	Comment by Jennifer Pacioianu: This needs to come from your observation rather than from an outside source. 	Comment by Jennifer Pacioianu: Remember, all of your evidence needed to come from the genre itself rather than through other sources.  For instance, your observations and deep description of the video would lead you to guess at how the audience might possibly respond.  
	The controlling idea in this rhetorical analysis was the targeted audience of the genre who were mainly the viewers of the ITC in the UK. Ethical and emotional appeals were also other claims in this paper. The feeling of offense to the audience by this genre could be a misunderstanding. The audience needs to know that the strong emotional appeals in the commercial video are what makes it engaging. It was just a summary of life, showing how life is full of struggles and short at the same time. Scroll down past Works Cited for comments/grade.	Comment by Jennifer Pacioianu: Go a little bit further here at the end to talk about the attempt at humor and the purpose of selling video game consoles. You could go on to say something about how the company may have missed the mark risked losing sales because they didn’t accurately estimate the audience’s response to the video. 
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Saud,
You have some good analysis in this paper and you seem to grasp most of the concepts of rhetorical analysis.  However, you ran into some problems sticking to what the assignment was supposed to be.  You weren’t supposed to use outside research to support your claims.  Your only sources should have been the genre itself (Xbox video) and maybe one other source to help with context.  Otherwise, all your evidence should have come from your observations of the video itself.  So instead of quoting other sources (since this wasn’t a research paper or a heavily researched analysis) that say that audience members were offended, just deeply describe the video and discuss purpose (to sell video game consoles?), audience (who plays video games?  Who is the commercial geared to?), and tactics (how the video tried to appeal to an audience).  Then make educated guesses about the audience’s reaction based on the visuals, sound, etc. 

Take a close look at the notes for more specific feedback and let me know what questions you have.

I’ll keep this as a B- at this point because you’re on the right track with several key components, but if you’d like to bring that grade up, I’m happy to discuss a revision with you!  Please let me know and we can meet to get that set up.  



