Overview 

· Plan the tasks or tactics for a marketing mix in various stages of the product lifecycle, using a provided worksheet.

The task of managing a given product at any stage of that lifecycle is significant and offers multiple opportunities for success or failure.
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Context 

1. Product Lifecycles

Most of us think of primary marketing efforts as being focused on the introduction of new products. In reality, all products undergo a lifecycle: introduction, growth, maturity, and decline. The task of managing a given product at any stage of that lifecycle is significant and offers multiple opportunities for success or failure. A large number of new products fail at launch (introduction), while many go on to live long market lives.

Show More 

· Toggle Drawer 
Questions to Consider 

· To deepen your understanding, you are encouraged to consider the questions below and discuss them with a fellow learner, a work associate, an interested friend, or a member of the business community.
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Resources 

1. Required Resources

The following resources are required to complete the assessment.

Capella Resources

Click the links provided to view the following resources:

· Product Lifecycle Worksheet. 
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1. Assessment Instructions 

· Plan the tasks or tactics for a marketing mix (product, place, price, promotion) in various stages of the product lifecycle (introduction, growth, maturity, and decline).

Product Lifecycle Worksheet

Focus on one particular company in completing all of the sections of the worksheet.

· Use the Product Lifecycle Worksheet (linked in the Resources under the Required Resources heading). 

· Complete all of the sections of the worksheet, identifying tasks or tactics for each aspect of the marketing mix at each stage of the product lifecycle. 

Example

For the place aspect of the marketing mix for a product at REI, in the introduction phase of the product lifecycle, the product might be distributed on a limited basis, only to specific flagship stores. As the product moves to the decline phase of the product cycle, REI might choose to distribute the product in outlet stores.

Refer to the Product Lifecycle Worksheet for further examples.

Additional Requirements
· Written communication: Written communication is free of errors that detract from the overall message. 
· APA formatting: Resources and citations are formatted according to current APA style and formatting. 
· Font and font size: Times New Roman, 12 point. 

Each criteria has to have its own section with a heading that reflects that and has to explain what is listed in description

Product Lifecycle Scoring Guide

	Criteria 
	Description

	Introduction
	

	Identify marketing tactics related to product at each stage of the product lifecycle.
	Identifies marketing tactics related to product that have the potential for real-world application at each stage of a product lifecycle. 

	Identify marketing tactics related to price at each stage of the product lifecycle.
	Identifies marketing tactics related to price that have the potential for real-world application at each stage of a product lifecycle. 

	Identify marketing tactics related to place at each stage of the product lifecycle.
	Identifies marketing tactics related to place that have the potential for real-world application at each stage of a product lifecycle. 

	Identify marketing tactics related to promotion at each stage of the product lifecycle.
	Identifies marketing tactics related to promotion that have the potential for real-world application at each stage of a product lifecycle. 

	Conclusion
	


