Required Resources
Text
White, S. (2012). Principles of marketing (2nd ed.). Bridgepoint Education, Inc.
· Chapter 3: The Marketing Mix: Products
· Chapter 4: The Marketing Mix: Place
· Chapter 9: Managing the Marketing Effect, Sections 9.1 and 9.2
· The full-text version of this ebook is available through the Constellation database. This book is a comprehensive text on how to create a strategic marketing plan reviewing the foundational marketing princples. Chapter 3 will assist you in your Product Life Cycle and Product Strategy Perspectives discussion forum. Chapter 4 will assist you in your Place Strategy discussion forum. Chapter 9 sections 9.1 and 9.2 will assist you in your Marketing Plan: Product Identification and SWOT Analysis assignment this week.
Multimedia
Harvard Business Review. (2008, June 30). The five competitive forces that shape strategy (Links to an external site.) [Video]. YouTube. https://youtu.be/mYF2_FBCvXw
· This video provides information about Porter’s five competitive forces that can shape or create a stronger business strategy and will assist you in your Marketing Plan: Product Identification and SWOT Analysis assignment this week. This video has closed captioning and a transcript.
Accessibility Statement (Links to an external site.)
Privacy Policy (Links to an external site.)
MindToolsVideos. (2018, September 19). How to use SWOT analysis (Links to an external site.) [Video]. YouTube. https://youtu.be/EJ4uVsSqQ9k
· This video breaks down best practices for using a SWOT analysis to identify competitors and create a competitive brand. It will assist you in your Marketing Plan: Product Identification and SWOT Analysis assignment this week. This video has closed captioning and a transcript.
Accessibility Statement (Links to an external site.)
Privacy Policy (Links to an external site.)
Vale, J. (Director). (2011). Burberry (Segment No. 4) (Links to an external site.) [Film segment]. In C. Sillery (Executive Producer), Fashion: Superbrand chic [Film]. BBC.
· The full version of this video is available through the Films On Demand database in the University of Arizona Global Campus Library. This video provides information about the brief history of Burberry’s increased brand value and will assist you in your Place Strategy discussion forum this week. This video has closed captioning and a transcript.
 
Recommended Resources
Articles
Dansiger, P. N. (2018, April 23). Why Zara succeeds: It focuses on pulling people in, not pushing product out (Links to an external site.). Forbes. https://www.forbes.com/sites/pamdanziger/2018/04/23/zaras-difference-pull-people-in-not-push-product-out/#1c93185523cb
· This article provides information about how Zara has used the customer curiosity marketing strategy to build their brand and may assist you in your Product Life Cycle and Product Strategy Perspectives and Place Strategy discussion forums and Marketing Plan: Product Identification and SWOT Analysis assignment this week.
Accessibility Statement does not exist.
Privacy Policy (Links to an external site.)
Kareh, A. (2019, July 19). Three tips for a better SWOT analysis (Links to an external site.). Forbes. https://www.forbes.com/sites/forbesagencycouncil/2019/07/19/three-tips-for-a-better-swot-analysis/#4fb15e001356
· This article provides information about how a SWOT analysis can be used to be more competitive as a brand as well as tips to avoid completing a SWOT analysis inaccurately. It may assist you in your Marketing Plan: Product Identification and SWOT Analysis assignment this week.
Accessibility Statement does not exist.
Privacy Policy (Links to an external site.)
Quast, L. (2013, April 15). How to conduct a personal SWOT analysis (Links to an external site.). Forbes. https://www.forbes.com/sites/lisaquast/2013/04/15/how-to-conduct-a-personal-s-w-o-t-analysis/#1bb4da3328d8
· This article provides information about how a personal SWOT analysis can help you meet your personal or professional goals and may assist you in your Product Life Cycle and Product Strategy Perspectives and Place Strategy discussion forums and Marketing Plan: Product Identification and SWOT Analysis assignment this week.
Accessibility Statement does not exist.
Privacy Policy (Links to an external site.)
WDD Staff. (2010, February 17). Blast from the past: Vintage technologies that we no longer use (Links to an external site.). Web Design Blog. http://www.webdesignerdepot.com/2010/02/blast-from-the-past-vintage-technologies-that-we-no-longer-use/
· This article provides information about various technologies no longer being used today, including descriptions and photographs of them. It may assist you in your Product Life Cycle and Product Strategy Perspectives discussion forum this week.
Accessibility Statement does not exist.
Privacy Policy (Links to an external site.)
Multimedia
365 Careers. (2017, July 4). Starbucks SWOT analysis (Links to an external site.) [Video]. YouTube. https://youtu.be/mR9eICQJLXA
· This video provides information about how Starbucks completed their SWOT analysis. It serves as a great example for how to conduct a SWOT analysis for a marketing plan. It may assist you in your Marketing Plan: Product Identification and SWOT Analysis assignment this week. This video has closed captioning and a transcript.
Accessibility Statement (Links to an external site.)
Privacy Policy (Links to an external site.)
Harvard Business Review. (2019, July 23). The explainer: Don’t just sell stuff – Satisfy needs (Links to an external site.) [Video]. YouTube. https://youtu.be/hw8FfogTUhU
· This video provides information about marketing strategies that meet the needs of consumers and may assist you in your Product Life Cycle and Product Strategy Perspectives and Place Strategy discussion forums and Marketing Plan: Product Identification and SWOT Analysis assignment this week. This video has closed captioning and a transcript.
Accessibility Statement (Links to an external site.)
Privacy Policy (Links to an external site.)
Harvard Business Review. (2019, July 2). The explainer: Finding your company’s core competencies (Links to an external site.) [Video]. YouTube. https://youtu.be/Abl6b71H2Mc
· This video provides information about finding a company’s core competencies and may assist you in your Product Life Cycle and Product Strategy Perspectives and Place Strategy discussion forums and Marketing Plan: Product Identification and SWOT Analysis assignment this week. This video has closed captioning and a transcript.
Accessibility Statement (Links to an external site.)
Privacy Policy (Links to an external site.)
TV Choice. (2013). All about the marketing mix: Product (Segment No. 1) (Links to an external site.) [Film segment]. In The marketing series 4: The marketing mix – product.
· The full version of this video is available through the Films On Demand database in the University of Arizona Global Campus Library. This video provides information about the marketing mix strategy, focusing specifically on product or the tangible or service the company provides to consumers. It may assist you in your Product Life Cycle and Product Strategy Perspectives and Place Strategy discussion forums and Marketing Plan: Product Identification and SWOT Analysis assignment this week. This video has closed captioning and a transcript.


Forbes Video
Threadless is an e-tailer of t-shirts and more that not only crowdsources design ideas from its community of artists, but marketing strategy too. Watch the short Forbes interview below to learn more about Threadless and its product and place strategies.
Watch the following video:
To access a transcript for this video, visit https://youtu.be/9VKRbmnqXR4


Week 2 - Discussion Forum 1
No unread replies.No replies.
Your initial discussion thread is due on Day 3 (Thursday) and you have until Day 7 (Monday) to respond to your classmates. Your grade will reflect both the quality of your initial post and the depth of your responses. Refer to the Discussion Forum Grading Rubric under the Settings icon above for guidance on how your discussion will be evaluated.
 
	 
	Tip: This week, you will have two main discussion forum posts. Your discussion forum posts are due on 2 different days. You need to work harder to submit well-examined and thoroughly analyzed initial posts, one of which is due on Thursday of the week, and the other is due on Saturday of the week. Please dedicate enough time to each forum question and make sure you use your “critical thinking” and your “analytical/problem-solving” mind. Understanding these concepts will be vital in order to complete your final project in Week 5.
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