What does it mean to be a critical or smart consumer of information?

Find a news headline/story online. Share the headline and link to the headline.
Be a critical consumer of the specific headline/story you found and the claims it
makes by sharing your specific thoughts, questions, and ctitiques of the

headline/story/claims using what you have learned in chapter one. (76 x+ beok-
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You can find your headline/story anywhere online but here are a few websites with pop
news stories/headlines:
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https://www.sciencedaily.com/news/mind brain/psycholoay/ (Links o an external site.}
hitps.//www.psychologytoday.com/us/news (Links fo an external site.)
https://www. usnews.com/topics/subjects/psychology (Links to an external site.)

https./iwww.independent.co.uk/topic/Psychology
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