	Consumer Promotions Grading Guide

MKT/544 Version 2
	2



Individual Assignment: Consumer Promotions 
Purpose of Assignment

The purpose of this assignment is to give students the opportunity to examine a specific company and evaluate the types of promotions that are available.  
Grading Guide
	Content
	Met
	Partially Met
	Not Met
	Comments:

	The student selects on of the companies listed. 
	
	
	
	 

	The student explains the types of promotions that are available. 
	
	
	
	

	The student explains the objectives of the various consumer promotions. 
	
	
	
	

	The student explains whether the websites match the company’s advertising and consumer promotions at retail outlets.
	
	
	
	

	The paper is 525 to 700 words in length.
	
	
	
	

	
	
	Total Available
	Total Earned
	

	
	
	35
	#/35
	


	Writing Guidelines
	Met
	Partially Met
	Not Met
	Comments:

	The paper—including tables and graphs, headings, title page, and reference page—is consistent with APA formatting guidelines and meets course-level requirements.
	
	
	
	

	Intellectual property is recognized with in-text citations and a reference page.
	
	
	
	

	Paragraph and sentence transitions are present, logical, and maintain the flow throughout the paper.
	
	
	
	

	Sentences are complete, clear, and concise.
	
	
	
	

	Rules of grammar and usage are followed including spelling and punctuation.
	
	
	
	

	
	
	Total Available
	Total Earned
	

	 
	
	15
	#/15
	


	Assignment Total
	#
	50
	#/50
	

	Additional comments:




