
Write a 3–5-page report that evaluates the marketing mix for a product and the effectiveness of the marketing communication strategy across the marketing mix. Identify a weak point in the marketing mix.
Note: You are encouraged to complete the assessments in this course in the order in which they are presented.
Now that you have analyzed the competition and examined market segmentation, you need to analyze the marketing mix the company currently applies for the product. In this analysis, you will focus on three aspects: place, price, and promotion. You will also evaluate how well the company integrates all aspects of the marketing mix in order to identify how and why the company's marketing mix is not as successful as it could be.
Preparation

To gain a sense of the range of marketing activities used by your company, find and examine all aspects of the company's marketing mix. Pay particular attention to the media, tools, and approaches used to market the product you selected. Study the characteristics of these activities so that you have a clear sense of how the company and the product are presented to the market, and how potential buyers are likely to view both.

Format this assessment as an executive report and include a title page and reference page. Follow APA guidelines for citations and references.

Assessment Requirements

In your marketing mix analysis, complete the following:

· Evaluate the marketing mix for the product you selected. 

· Analyze the pricing strategy for the product. How does the pricing align to the company's overall pricing strategy? How does it compare to competitors? Where does it fall in the market—at the high end, as a midrange product, or as the low cost alternative? 

· Analyze the channels of distribution. How does the company move its products to market? How effective are the logistics? Do the channels fit the image of the product you selected? Is the company missing any productive channels? How might the company gain better penetration in existing channels? 

· Analyze the marketing message. How does the company deliver its message to the marketplace? To what extent does the company integrate print, media, and Internet efforts in its marketing? In what manner does the company use social media to support its marketing efforts? 

· Evaluate the effectiveness of the company's marketing communications strategy across the marketing mix. (You should focus on the strategy for your product.) 

· Identify one aspect of the marketing mix that you see as a weakness in terms of the product. Explain why this is a weakness and include specific examples from the company's current marketing activities. 

Additional Requirements

· Include a title page and reference page. 
· Length: 3–5 double-spaced pages, not including title page and reference page. 
· Resources: At least 4. Resources must be formatted according to current APA guidelines. 
· Font: Times New Roman, 12-point. 

Marketing Mix Analysis Scoring Guide

	Criteria 
	Proficient 
	Distinguished 

	Explain a weak point in a company’s marketing mix for a product. 
	Explains a weak point in a company’s marketing mix for a product.
	Analyzes weaknesses in a company’s marketing mix for a product. 

	Evaluate the effectiveness of a company’s communication strategy as part of the marketing mix. 
	Evaluates the effectiveness of a company’s communication strategy as part of the marketing mix.
	Evaluates the effectiveness of a company’s communication strategy as part of the marketing mix; focusing on how well the communication message and method fit the target market segment. 

	Correctly format citations and references using current APA style. 
	Correctly formats citations and references using current APA style with few errors.
	Correctly formats citations and references using current APA style with no errors. 

	Evaluate the marketing mix for a product. 
	Evaluates the marketing mix for a product.
	Evaluates the marketing mix for a product demonstrating in-depth understanding of all aspects of a marketing mix. 

	Write content clearly and logically with correct use of grammar, punctuation, and mechanics. 
	Writes content clearly and logically with correct use of grammar, punctuation, and mechanics.
	Writes clearly and logically with correct use of spelling, grammar, punctuation, and mechanics; uses relevant evidence to support a central idea. 



