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|| Reader-Centered Analysis Chart

	Readers
	Needs
	Values
	Expectations

	Primary:

CEO’s, CFO’s, Board of Directors, Chief Operation Officer (COO), President, and Vice President of Production
	The needs of primary users are credible, viable, verifiable, and reliable information about CSR activities and financial performance for decision-making and to help determine the role of financial bank management in implementing Corporate Social Responsibility (CSR)
	Their core values are integrity of the information, credibility of the information, rationality in decision-making, willingness to take risk, clear vision, and pragmatism. 
	Their major expectation is that the information about CSR activities and financial performance will help to make viable decisions. They also expect that the proposal is realistic in highlighting the policies that the bank sector can implement to solve their financial.

	Secondary:
Department managers and branch managers
	The needs of secondary users are quality information about the relationship between CSR activities and financial performance that will help them determine some of the policies that the bank sector can implement to solve their financial growth. 

	The core values of secondary users are conscientiousness of the information, emotional intelligence, and ability of the information to trigger engagement with tertiary users. 
	They expect simplified and accurate proposal to help them offer advisory support pertaining to the role of primary users in implementing Corporate Social Responsibility (CSR). 

	Tertiary: 

Accountants, financial adviser/ or Financial Analysts, Financial Examiners, Budget Analysts, Loan Officer, Financial Manager, and Investment Bankers.
	The needs of tertiary users are available information about the impact of corporate responsibilities on the financial performance of the U.S banks. This helps them to evaluate the next course of actions, allocate responsibilities and tasks to the operative employees, and to communicate the objectives and goals of the firm laid down by the primary users. 

	High level of responsiveness information, optimism, and ability of information enthusiasm about the directives given by top secondary users are core values of tertiary users. 
	Tertiary users expect easy-to read, extensive, and achievable outcomes such as minimize the problems facing the banking sector in the United States.  

	Gatekeepers:

Secretaries, editors, reporters, news executive, and messengers
	The needs of gatekeepers are responsive information (how CSR directly or indirectly affect their activities) to help them execute the directive given by tertiary and primary users. 

	They value volume of information and not the quality.

	Their major expectation is that the proposal will help them to build a cohesive relationship with tertiary, secondary, and primary users. 


Note: Please specifically indentify your primary, secondary, and tertiary audiences (i.e., technicians, consumers, etc.).

