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For your discussion post this week, select one of your favorite companies and

research how it uses social media. In your post, iden!fy the social media networks

the company uses (e.g., Facebook, Instagram, Twi"er, LinkedIn, Pinterest, etc.) and

discuss the marke!ng strategies used. Is the company a frequent poster? Does it

run contests or giveaways? Iden!fy at least one way the company could improve

its strategies. 

In your response to your classmates, compare how the company you chose uses

social media with the ways your classmate’s chosen company uses social media.

What strategies do they share? How are their strategies different?

To complete this assignment, review the Discussion Rubric document.
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The company I chose is Zulily. They are an online retailer that sells pre"y much

everything. Being a working mom of 3 boys, and now a student myself, purchasing

online is my preferred method (my husband loves seeing boxes on the porch, ha!).

Zulily u!lizes facebook, instagram, and twi"er. The company posts several !mes a

day on facebook and instagram. The twi"er posts are generally retweets of other

news in their industry. They do not offer discounts on social media as the

company uses a flash sale method daily. 

I think Zulily could be more consistent in their pos!ng and social media presense.

The Zulily facebook page features several different posts featuring different items

that can be found on their site. There's a comment on each post and they use

emojis. They do not post nearly as much on Instagram and the presence on twi"er

seems to only be re-tweets with the occasional original tweet. 

less

6-1 Social Media
Bri"any Randolph posted Oct 7, 2019 2:13 PM

2

Unread

2

Replies

3

Views

Last post Tue at 3:34 PM

by Raven Lewis

Subscribe

The company I chose to go with is REI, it's an outdoors co-op that sells gear,

apparel, expert advice and rental equipment. The first thing I did was scroll to the

bo"om of the page to look for the social media icons. They have icons for twi"er,

Pinterest, facebook, instagram and youtube. I've never looked at their Pinterest

boards but it's actually really convenient. They have all of their gear separated by

ac!vity as well as an outdoors recipe board that I found helpful. They also post

every 1-3 days on instagram sharing other peoples photos and also their own

content. On Facebook that post several !mes a day mostly showcasing their on

content. 

I personally think on facebook they post too much, each post has about 25-150

likes and under 50 shares which tells me that people probably think the similar to

me and that is that they come off spammy. I wouldn't want 3-5 posts showing up

on my feed a day from one person or business so I would limit their reach to me. 

I don't see any giveaways but one thing that they did come up with a few years

back is #optoutside and this was a campaign to get people outside instead of

indoors shopping on Black Friday. So they actually close on BF and pay their

employees. In 2016 more than 275 organiza!ons and 1.4 million people were

involved and over the last three years that’s grown to 15 million people and 700

organiza!ons. The campaign "drove a 14% increase in brand awareness, a 9%

boost in considera!on and a 7% increase in purchase intent, with retail loca!ons

seeing a 3.6x increase in in-store visits."

h"ps://www.marke!ngdive.com/news/reis-optoutside-boosts-in-store-foot-

traffic-36x-with-digital-ooh/518655/
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One of my favorite companies is a athleisure company called Skywear Threads.

They are an online store that found me on Instagram. They also have Facebook

and Twi"er, but I would say Instagram is the primary way of marke!ng. They post

just about everyday on their page, and some!mes mul!ple !mes a day on their

story. When they share on Instagram, they also share the same thing to their other

social pla%orms. They run giveaways every now and then to help get their name

out there. To enter the giveaway you typically have to like the photo and tag

people or share the photo which helps spread their name to more people. They

also have ambassadors for their company (which I am) and this helps spread their

business as well. I think they have a strong marke!ng strategy and do great with

the online presence. If I could recommend something, maybe do different

giveaways on other social pla%orms, it seems most of their giveaways are focused

towards the Instagram and not other pla%orms. 
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I chose to look at Audible and their social media pages.  Audible provides audio

books, magazines, etc. I've been an avid reader my whole life, but with two young

children my reading !me has gone out the window. Audible rocks because I can

listen to my books while doing chores, driving, even while showering! It makes me

so happy to be able to get my reading in and be able to accomplish things at the

same !me.  Audible has pages on all social media: Facebook, Twi"er, Instagram,

Pinterest, Linkedin.  I originally learned about Audible from Amazon, they are

owned by Amazon and I am a Amazon Prime member.

Audible's Facebook page has content mainly about their new released books, or

quotes from some books or authors, some short videos. They post once or twice a

day and have over 5 million likes on their Facebook page. Some of their posts help

you find a new book for you to listen too. Audibles Twi"er page posts mul!ple

!mes a day. Their content features retweets from others asking what new books

to listen to, they also share the same posts that are shown on their Facebook

page. The difference from their Facebook to their Twi"er page was that Twi"er

features daily book deals, discounted chosen books. Audible's Twi"er page only

has 240,000 followers.  Audible's Instagram mirrored their Facebook posts. Their

Instagram has 343 thousand followers. 

Audible has a Pinterest page that has 47 thousand monthly views, however the

page on Pinterest was all in German...I did find several pins about Audible on

Pinterest all just recommending good books to read based on genre, or what a

par!cular person liked.

Audibles Linkedin has almost 38 thousand followers. It shows how many

employees Audible has (2065). It has a short video posted from an employee of

Audible saying how much he loves working for them, and how Audible focuses on

customer service. It also has a couple posts highligh!ng a popular author and

promo!ng her new book. 

Audible does not appear to run any contests, giveaways or specials on social

media. I searched online to find out if they have ever run contests or giveaways

and found that in the March of 2019 Audible ran a sweepstakes but it was

adver!sed to members from the Audible app itself.  Running contests or

giveaways a couple !mes a year would be my recommenda!on to Audible to

improve it's social media likes and followers. This is an obvious way to up their

social media presence. 
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A company I like to keep up with is Cash App. I all so follow them on Instagram I

enjoy seeing the cool pictures they post. I all so see that they have a Twi"er that is

kind of set up like Instagram I only have two social media accounts Facebook and

Instagram. The marke!ng strategy they use is where they offer to pay you money

for promo!ng something they post.  I would like to consider them weekly posters

on Instagram. I see they do a giveaway on Friday by pos!ng you Cash App name

which I thing is really cool to get free money. 
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Burlington Coat Factory is a good store that I prefer; they interact through

facebook by ini!al posts engaging customers ,not with a sell, sell, mentality just

being normal by pos!ng sales, trends, and bargains that's not overwhelming to the

consumer. Studies show they have mastered one of the biggest outlets in the

world which is facebook standing at 1.40 billion facebook users, and I had a job

with one of the main buildings in New Jersey.  they post giveaways, clearances,

sales and more. maybe they can do na!onal T.v. appearances for an older crowd

social outlets are just to big thanks to technology.
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Hello Class

One of my FAVORITE places to get delicious cookies is Crumbl Cookie. This is a

popular gourmet cookie chain here in the northwest. What makes them unique is

every week they have different flavors of cookies. I believe they do five a week,

with one always being their chocolate chip cookies. 

Crumbl cookie u!lizes Facebook, Instagram and their website only to adver!se the

weekly flavors. Every Sunday, the post videos of what those week flavors will be.

Every Sunday I go to their pages and watch the videos mul!ple !mes and try to

talk myself out of ge&ng a box.

They do not run contests or giveaways that I've seen since following them over a

year ago. I do feel though the cookies are so reasonably priced ($10 for four

HUGE specialty cookies), they don't need to promote in that manner. One thing

they could do for more exposure online is allow people to tag them when ge&ng

their cookies, well not tag but post to their social media pages. They come in a

really cute pink box and every always posts their boxes on social media anyways.

That would be free adver!sement for them. 

h"ps://crumblcookies.com/index.html
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Currently my favorite company is the one I would for lol  It's True!  I work for a

very small dealership where I have placed in a posi!on to help push the company

into the forefront on social media.  Before I started here, it was a tradi!onal car

sales environment. Car salesman and their managers only.  The major marke!ng

has been the owner and his famous catch phrase " If you wanna buy a car or truck,

we will sell you a car or truck".  He is well known in the community and adored for

his more relaxed sales experience.  He u!lized TV and radio much more because

the catch phrase grabbed people's a"en!on.  Once I started I pushed for more

social media.  We have reworked the pla%orms by adding truly organic content,

there are shirt giveaways, local events and focused customer service.  I post on

the dealership page and I also handle the owner's personal page to ensure no

customer is overlooked.      
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A company I really love and spend too much of my money on is Garne" Hill.  It is

an online catalog for everything from clothing to household decor.  I personally

love the style and quality of their products.  Thankfully I have a great friend that

works there and can provide me with a discount!

I currently follow Garne" Hill on Instagram and a'er further examina!on I found

that they also have  Facebook page.  I find their presence on both of the pla%orms

to be very cohesive in their imagery and so'.  I find that they do a great job of

pos!ng eye catching photographs of what they are selling along with descrip!ve,

short verbiage and o'en post about sales as well.

Something I think they could do is post different things on both Facebook and

Instagram instead of pos!ng the same exact thing to both.  I find people will get

bored seeing the same thing twice.  They also may want to start u!lizing hashtags

on their posts in Instagram.  They currently don't do this at all which I found to be

surprising.  People use hashtags all the !me to shop for something specific so I

think it would be very beneficial to do this!

Kris!n
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Hi All,

For this discussion, I chose to look at my local grocery store, Hannaford. While the

parent company operates several grocery store chains across the country, I chose

to s!ck just with Hannaford, which operates stores around New England and New

York. Hannaford uses several different social media outlets including Facebook,

Twi"er and Instagram. It uses these outlets to introduce new products, share

customer reviews and promote community involvement. Their Instagram page

appears to be the least ac!ve of all three outlets, but there are a number of

pictures that show meals (made with Hannaford products of course) as well as

snapshots of employees helping customers with their shopping. This is a good

strategy because it promotes the idea that Hannaford is a customer-service

oriented business, one that will enhance the customer experience. The Twi"er

page is much more ac!ve, with daily tweets. The most recent one (28 mins at the

!me of wri!ng this), details the rela!onship Hannaford has built with area farms

to provide fresh, local products. This is very important, par!cularly here in

Vermont where those same local farmers and their families are also customers at

the stores. Outlining the ways that Hannaford helps local farms and provides the

freshest products to customers is a great way to show that the company cares

about the people and the region they serve. I think their most effec!ve social

media tool is Facebook. Not only are they ac!ve daily, but they take the !me to

respond to almost every comment made on their page, which highlights their

community-driven model, and promotes customer loyalty. Using each of these

social media outlets helps to make Hannaford a more interac!ve experience, and

creates an atmosphere that is much more than a simple grocery store. The only

room for improvement that I can think of is if they added a sec!on that

highlighted employees. I may be a bit biased here because I did work for

Hannaford for many years a'er high school, but a company that puts so much

effort into community could benefit from recognizing that the business itself is a

community, staffed by members of the larger community in the region. A sec!on

that gave shout-outs to outstanding employees would promote good morale for

employees and further serve the company's community-centric image. 
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The company that I have chosen is 7-11. 7-11 is a major convenience store chain

that has many loca!ons in the greater Hampton Roads area. There are at least two

within a short walking distance to my house and many more that are on my route

to and from work. The company uses Facebook, Instagram, Twi"er, and Snapchat

to market promo!ons and products. They also have a very successful app that

encourages people to take pictures with celebri!es in augmented reality and share

them on social media. 

The company posts on Facebook and Instagram every 2-3 days, and at the !me of

wri!ng this post, they have not posted on Twi"er since October 2. They post to

adver!se promo!ons and to promote new features and games in their app.

Currently, they are running a special for $0.49 Big Gulps exclusively for members

of their rewards program. I was able to locate their Snapchat, but it appears as if

they haven't posted there in quite some !me. 

In terms of where this company could improve, I think that it would be more

beneficial if the company posted something every day as opposed to 2-3 !mes per

week. If they do con!nue to only post every other day, I think it would be

beneficial for them to post on Facebook and Instagram on alterna!ng days, so that

both of their most ac!ve pla%orms are being used more frequently. In addi!on, I

think that they would benefit from heavier promo!on of their apps on all

pla%orms. I have the app, and because of the way the points are acquired, I get

free or discount items quite frequently. 
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