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To evaluate the success of inner windscreen wiper, the level of customer satisfaction, customers' complaints, feedback, frequency of use, depth of use, number of defects, process excellence, profit realized, and Return on investment are used. Customers' complaints and feedback are very important because it helps the company to pinpoint the strengths and weaknesses of the product (Ehrenberg & Goodhardt, 2016). The feedback process that is used includes identifying a target group to extract feedback, getting consent, solicit actual feedback, tabulating the feedback, analyzing, and reporting. The customers to give feedback are selected randomly. This feedback loop is a chain of flow of feedback from the customers to the actual analysis by a company. As a result, the company will look for a way to improve on the weaknesses. Moreover, complaints and feedback of customers act as a baseline for examining that requires corrective actions. 
Profit realized by selling the product is very important in evaluating success. If the company realized a huge profit margin, it suggests that the product is successful. Conversely, low profits indicate that the product is not successful. Return on investment (RoI) is evaluated by measuring the contributions to profit generated by the product. Customer satisfaction is an essential measure of success (Stark, 2015). If the level of customer satisfaction is high, the company will understand that the product is doing well in the market. Contrary, if the level of customer satisfaction is low, it suggests that the product is not successful in the market. 
Dept of use measures the number of time consumers uses the product. This is achieved by seeking feedback from consumers on the periodical use of the product. Counting the number of defects registered in a given period of time is important. A large number of defects depict that the product is not successful. Process excellence helps in determining the challenges and successes experienced by the company during the production of the product (Ehrenberg & Goodhardt, 2016). If the challenges exceed the successes, then it suggests that the product is not successful. Customer perception is another important metric to use. Positive perception is an important indicator that the product is successful.
To evaluate the success of the brand, looking at the website traffic, conducting surveys, looking at the search volume data, and volume of mentions are used. The surveys are conducting by asking existing customers about how they heard of the existence of the product. The company will measure website traffic over time in order to gain insights into brand success (Ehrenberg & Goodhardt, 2016). This is achieved by the use of Google Analytics. In addition, Google Trends and Google Adworks Keyword Planner are used to check the volume of searches and mentions for the brand. 
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