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	Ad 1: The Whirlpool everyday: Finding Time Commercial
	Ad 2: IKEA: One Room Paradise
	Ad 3: How Clean are your Bathrooms
	Ad 4: 1960’s Camel: Where a Man Belongs

	1. Question(s) related to how individuals are represented in the ads
	Why does it seem as if the mom is the only one who takes care of the kids without any help from the dad?
The ad shows the mom working almost all the time. The dad doesn’t attend any of the kid’s sports events that they are undertaking. Does work related calls keep the mum on the phone most of the time?
	Why does the ad only show the girl’s playing room? Why are the characters represented as Barbie dolls?
	Why are all the candidates wearing white body suite, foot protection and gloves?
How come there are more men than women in the ad?
	How come the candidate in the ad is an elder man?
Do consumers related with the candidate? If they do, how?

	2. Questions related to how groups and group behavior are represented in the ad
	Why were there women only at the ballet lesson? How does the family meet its bills with only one working parent?
	Why don’t we see a representation of a male father figure?
Is the advert illustrating that Ikea is akin to organizing furniture in the doll house since it represents one room paradise?
	Why does everyone look engrossed and serious?
What could they be doing?
	Why is the candidate alone?

	3. Questions related to how culture and cultural identity are represented (or not represented) in the ad
	Why don’t we see more of male activities to show how the whirlpool product works?
Why does the advert show a change of culture whereby the woman works and takes care of the children?
	Why does the ad show only women characters? Why is everyone shown as a Barbie doll?
	Why does it seem that the men in the advert are doing demanding activities while the woman only seems to be connecting the pipe to the stand?
	Although cooking is mostly associated with women, why don’t we see any women in the advert?


	4. How do the ads compare to each other?
	The Whirlpool advert shows a working mom while the lkea advert shows a stay at home mother with the kids. While the whirlpool advert shows real humans most of whom are grown, the Ikea advert uses Barbie dolls to represent humans who are babies. 

	5. What overall observations might a social scientist be interested in studying in relation to the themes present in these advertisements? 

What larger questions about human interactions might they ask?
	Although the adverts show home products that are intended for family use, most of them show women using them or being around in general. The male is not involved in the equation unless at one instance where a man is handing over the baby to a woman and asking for a minute. The man’s interaction with home products is not illustrated anywhere in the two adverts. This leaves people with questions about how the society views women versus how they view men. Even when the woman assist the man to take care of family bills, the advert still shows that they have a lot to do. Does this show that the woman occupies a lesser position in the society?
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