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Conclusion

Our marketing pl
g plan has shown that there is a need to help address the Wil community in

making healthier s

e oo, ??‘g:::;‘:;lﬂ:?mle'sf for Liaemselves. Many students and faculty do not realize

e o a healthier life style. We realize that both / ery
y and living a healthier lifestyle is not on their list. Ourapro i it

lifestyle a main priori posal aims at making a healthier
ain priority for students, while ensuring they are still having fun. We will do this by

rovidin; i

gbout mfl:ir:\agnz :;g‘:;’l ?:t 1rlcz‘ules the students and faculty can take to get informed and motivated
s i f;nlheSWle change that.beneﬁts oneself. In addition to the events, our
R 1 er grasp the attention of the students. We will use the channels of

: cd1a, rochures, flyers, and news letters to reach our community. Our campaigns provide
%nform_atlon on who we are, what we are going to do, what events will take place, and how our
incentive will affect me’ community. Our health seminar, which will be held on August 70
2016, at the Sm—— quad will be the first event to roll out our Health Initiative. Once that is
finished, we will start phase two of our plan that includes more fitness classes, more health
related events, the opening of Fruit Power, and of course continuing to spruce up the school
menu with delicious healthy food options. With the implementation of this plan we hope t©©
inspire other colleges to show their community just how fun and easy living 2 healthy lifestyle
can be. Thanks to our plan the JI> community will soon be witnessing this change for
themselves.
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