
AJS 572/ Team A Week 6 Outline for Telecommunication Piracy Group Paper
I. Introduction

II. Telecommunications Piracy
A. Copyright infringement Online
B. Violates exclusivity of Originators
1.  Unlawful reproduction, distribution or at cost
2. Impact software, music via file sharing or torrents
C. Contradictory Issues 
1. Ambiguous lines of distinction of product output between originator and user
2. Anti-Competitive pricing versus Anti-Consumer practices

III. Cost Analysis and Considerations
A. Price
B. Mark down fees
1. Manufacturer’s Suggested Retail Price (MSRP)
2. Discounted Rates

IV. Seller’s Reputation
A. Better Business Bureau
B. Customer Satisfaction
1. Personal Accounts of dealings
2. Grading in comparison to similar business
C. Historical Account
1. Longevity at locale
2. Variety of Products
D. Product Registration
1. Activation Process
2. Safeguard goods and services
E. Packaging and Labelling
1. Original Equipment Manufacturer (OEM)
2. Not for Resale (NFR)
3. Academic Versions

V. Legal Emphasis
A. Terms of Sale or Service
B. Frequently Asked Questions (FAQ)
C. Protection Measures
1. Legal Representation
2. Anti-copying software
3. Digital Rights Management System

VI. Preventative Measures(ALAN’S PART)
A. Federal Laws
1. Prohibit copying and distribution
2. Strict Enforcement
3. [bookmark: _GoBack]Stop Online Piracy Act (SOPA)
4. Protect IP Act (PIPA)
B. Civil Laws
1. Jail Time
2. Exorbitant Fines

VII. Security Precautions
A. Innovative Protective Approaches
B. Password protection and Authentication

VIII. Conclusion
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